
Casa  Vin ico la  Bo t te r

C o m p a n y  P r o f i l e



F a m i l y  T r a d i t i o n a n d  a  N e w  G e n e r a t i o n

A N e v e r E n d i n g S t o r y



Almos t a  cen tu ry o f  h is to ry

Founder Carlo Botter starts-up Casa Vinicola Botter as a 

wholesaler of bulk wine
1 9 2 8

Arnaldo and Enzo Botter (second generation)

take the business forward
1 9 5 0

The group first sales to the European market…1 9 6 5

…and then expands on a global scale1 9 8 0

Botter diversified with wines from other Italian regions1 9 9 3



Almos t a  cen tu ry o f  h is to ry

Luca, Annalisa and Alessandro (third generation) 

join the business
1 9 9 9

Launch of Là di Motte and renovation

of the family estate (60 hectares)
2 0 0 1

Acquisition of DiViCi estate dedicated to organic

Vineyards (85 hectares)
2 0 0 8

Total revenues hit the 100 Euro mln mark…2 0 1 2

…and surpass the 163,4 Euro mln threshold2 0 1 6



And now what ’s nex t?

This year Botter is renewing itself: the second generation 

of Botter family is passing the baton to the third, after

almost 20 years of apprenticeship. Luca, Alessandro and 

Annalisa are the sole shareholders of the company. 

At the same time, the Company is undergoing a structured

process of managerialization, with the entrance of new 

professional managers in the department of Production, 

Sales and General management.



F r o m  I t a l y t o  t h e  W o r l d



The M iss ion o f  Bo t te r

 Support our clients in becoming the absolute leaders in 

their Countries in the sale of Italian wine, in terms of 

service, quality and convenience.

 Allow our clients to gratify and retain their customers by 

constantly offering the absolute excellence in Italian

wines’selection.

 Assist our clients in increasing their market share, their

profitability and their long-run sustainability by partnering

with us. 

 Thus becoming the reference point for the purchasing of 

Italian wine worldwide.



Bot te r a t a  g lance
Key Facts and Figures for 2016

750,1k Hl (+11% y-o-y)Volume of wine sold

163,4 Euro mln (+11,7% y-o-y)

96,7% export, 3,3% domestic market

Revenues from Sales 

Value (Euro) breakdown 

82 mln (+10,9% y-o-y)

82% stil l , 16% sparkling (14,5 spumante, 1,5% frizzante)

Number of bottles sold

Typology breakdown

56Number of countries served

928Number of customers served

5Number of bottling lines

450k bottles/day (120 mln bottles/year)Total bottling capacity (current)

145 employeesTotal personnel (current)

145 haTotal hectares of vineyards Family owned

62k m2 (44% covered area)Size of facilities

96% outsourced, 4%insourcedRaw material (wine) 

425 tanks, 2,35 mln litersTotal storage capacity

7,500 pallets (approx. 4,5 mln bottles)Inventory capacity



Group  Organ iza t ion
Casa Vinicola Botter, DiViCi and Là di Motte are part of the family group

Casa Vinicola BOTTER DiViCi Là di Motte



Casa  Vin ico la  Bo t te r :  The  Headquar te r
Five fully integrated bottl ing lines

 Production site of 62,000 m2 of which 27,700 m2 (44%) are covered area

 Highly automated warehouse of 5,500 m2 with an inventory capacity of 5,500 pallets

 Storage capacity of 235,000 Hl, in 425 stainless steal and glass.lined concrete tanks and autoclaves

 Five bottling lines (three for still and two for sparkling wines) for a total potential output of 450,000 bottles per day

(120 milion bottles per year potential) 

K e y f a c t s





DiViC i
85 hectares of lands and a dedicated organic vineyard

 The lands was planted in 2009 and the production is going to be entirely organic (1.2k tons per year)

 Planted density of 3.2k/4.5k plants per hectare

 Majority of the vineyard is planted with Pinot Grigio and Glera (Prosecco) varietals

 Winery production capacity is 2.5k tons of grapes (equivalent to 20,000 hl or approx. 3 mln bottles)

 Storage tanks capacity of 45,000 hl, including 250 barriques

K e y f a c t s





La  d i  Mo t te
85 hectares of lands and a dedicated organic vineyard

 Property covers 60 ha of platend vineyard

 Winery production capacity is 600 tons of grapes (euivalent to 4,800 hl or approx. 600,000 bottles)

 The vineyard is planted with the following grapes: White: Glera (Prosecco), Pinot Grigio, Chardonnay, Pinot 

Bianco, Sauvignon Red: Merlot, Cabarnet Sauvignon, Cabernet Franc, Refosco, Malbec and Petit Verdot

 Wine quality is guaranteed as follows: Selected production limited to 5/10 tons per hectare Density of 3.2k/4.5k 

plants per hectare

K e y f a c t s





The mu l t i - te r r i t o r ia l approach :  supp l ie r re la t ionsh ip mode l
A premium selection of Italian wine producers in key regions

Starting in Veneto, where the Botter family already owns

two family estates (Là Di Motte and DiViCi), Botter is also

further integrating along the value chain in other strategic

regions, Abruzzo, Apulia and Sicily. Long terms

agreements with producers and consultants aenologist

support at the sites are few of the key factor for having

better control of supply and producing higher quality

wines.



Geograph ica l map o f  top  20  cus tomers
And strengthening loyal relationships with top international customers

WINE BOTTLED BY BOTTER CANADAUSA

FRANCE

SW ITZERLAND

GERMANY

BELGIUM

NETHERLANDSIRELAND NORWAY

UK

DENMARK

SW EDEN FINLAND RUSSIA JAPAN



Customer typo logy breakdown
Whilst maintaining a balanced exposure among different routes to market

Wine 

VALUE

Wine 

VOLUME

24%
RETAILER

76%
IMPORTER

28%
RETAILER

72%
IMPORTER



Marke t  share  by  Coun t ry
The company’s market share

BOTTLED WINES:

Turnover % in the most important markets

BOTTLED WINES:

Sold bottles % in the most important markets



Bot te r Brands



Bot te r Brands



Bot te r Brands



Customiza t ion and  Persona l i sa t ion

To satisfy the needs of i ts

customer, Botter has put together

a “private label” programme to 

allow distr ibutors to present

unique, exclusive products to their

markets.



Packag ing :some examp les



Qua l i t y Insurance and  Qua l i t y Con t ro l

The Group holds all required international certifications at the highest level: ISO 9001:2008, ISF, BRC (the most

update and strict standards for over 1000 items to be respected), grant the customer satisfaction, the security, the 

healthiness of the product and the respect to enviroment.



Awards
Awarded at international level



Why work  w i th  Us :  the  One-Stop -Shop-So lu t ion



Bot te r :  Wor ld  leader  in  the  expor t  o f  I ta l i an wine

 The consumption of wine in the World in 2015 reached a volume of 242,2 mln Hl for a value of 219,7 billion Euro, 

and is fast increasing, due to the growth of western habits in food consumption, and a steady switch from highly

alcoholic to more healthy drinks.

 Italy is the first producer of wine in the world by volume (49,5 mln Hl) and second by value (14,4 billion Euro). One

out of six bottles of wine produced in the world is Italian.

 Italy is also the forst exporter of wine in the world by volume (20,0 mln Hl) and second by value (5,4 billion Euro)

 With its 163,4 mln Euro of revenues and 96,2% of non-domestic sales, Botter is the second largest exporter of 

Italian wine in the world, with a market share of 2,6% of the whole export of italian wine. One out of 35 bottles of 

Italian wine exported in the world is made by Botter.



Add i t iona l in fo :  Indus t ry Out look  and  Compet i t i ve  Landscape

 Extremely flexible and asset-light business model, perfectly fit to serve the needs of the world largest retailers and 

distributors

 Long lasting relationships with top international customers

 Vast and diversified product portfolio, covering the all range of Italian wine

 Outstanding procurement capabilities

 Undisputed leader amongst Italian exporters

 Perfect location for road, train ship logistic

 High-quality service and promptly responsive to customer’s requests

 Strict and certified Quality Control processes

Botter outperforms competitors



Bot te r :  Leader  by  pe r fo rmance  among the  I ta l i an winer ies

 Each year Mediobanca, the most renowned Italian merchant bank, releases a comprehensive study on the Italian

wine sector, analyzing the annual report of the 140 largest Italian wineries: in the 2016 study, Botter ranked 8° in 

size, 3° in profitability, 1° in export and 1° in overall performance.

 Thanks to its business model, perfectly fit for today’s market needs, Botter is a very fast growing company: its

revenues almost doubled in four years and the Ebitda quadrupled in the same period.

 This extraordinary performance – along with coming of the new young generation of Botter shareholders, a 

renewed management team, and the heavy investments in technology of the past three years (over 28 million

Euro) – places the company in the right path to become one of the top winery in the world.



Rank ing  o f  I ta l i an winer ies by  per fo rmance
Mediobanca’s 2016 study on the Italian wine sector ranked Botter 1st in overall performance



Rank ing  o f  I ta l i an winer ies by  per fo rmance


